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Somra-MBL Limited was born SOMRA(Social, Opinion and Marketing Research

Associates)in 1988, as a private proprietorship concern, to cater to the ever

increasingneedfor professionalsurveyresearchservicesin Bangladesh.

Beginning with two full time researchers,a small team of dedicated support

personnel,two computersand 1000 squarefeet of office space,SOMRAgrew very

fast during1988-1993, mainlydue to the dedication,professionalism,and obsession

for highqualitystandardsof the smallresearchteam.

In 1993, SOMRAwas too big, both in terms of infrastructure as well as business

turnover, to continuefunctioningasa private proprietorshipconcern. Therefore,the

άƘƻǳǎŜέwas re-organisedinto a private limited company,and the Governmentof

Bangladeshregisteredit asSomraLimited.

During1993-1997, SomraLimited continuedto grow fast, achievinggreat successes

both at home and abroad. The ŎƻƳǇŀƴȅΩǎmain researchersreceived recognition

from world professionalbodies like the Market ResearchSociety(MRS) of UK, the

EuropeanSociety for Opinion and Marketing Research(ESOMAR), the American

Marketing Association(AMA), AsianMedia Information and CommunicationCentre

(AMIC), etc. Asa result,the company,by strictly followingthe codesof conductsetby

theseorganisations, achievedevenhigherstandardsandworldwiderecognition.

During 1997-1998, one of the largest survey researchorganisationsof the world

Market BehaviourLimited (MBL) Plc., headquarteredin the UK,havingmanyoffices

in Europeand the Asia-Pacificregion, accordedrecognition to SomraLimited as a

befitting partner and, subsequently,on 12 November1998, acquired35% sharesin

SomraLimitedto makeit a part of the worldwide organisation. Thecompanywasre-

registeredwith the Governmentof BangladeshasSomra-MBLLimited.

BRIEF HISTORY 



Somra-MBL Limited simultaneouslybecame a part and full member of a larger

worldwide survey research group ςNFO (National Family Opinion) Research

Worldwide,Inc., headquarteredin the USA(NYSElisted company),becauseNFOfully

acquiredthe MBLGroup.

After NFOwas taken over by TNS(another global market researchgroup) in 2005,

Somra-MBLLimited declaredautonomy,and becamea member of GfK, the fourth

largest global researchgiant, based in Germany. Somra-MBL[ƛƳƛǘŜŘΩǎposition as

memberof GfKhad openeda wide horizonfor the companyto grow evenfaster by

acquiringthe latest know-how andtechnology- aimedat servingour clients-partners

muchbetter than before, addingvalueto eachand everyelementof our ŎƻƳǇŀƴȅΩǎ

services. However,Somra-MBLLimitedagainpulled out of this arrangementin 2008,

becauseGfKmergedwith TNS.

Somra-MBLLimited hasbeenawardedthe covetedstatusof ά/ƻƳǇŀƴȅtŀǊǘƴŜǊέby

the Market ResearchSociety(MRS,UK),which representsresearchersin more than

70 countries of the world. The CompanyPartner status is awarded to research

companieswith provenoutstandingcommitment to quality.



BRIEF OVERVIEW OF RESOURCES 

Somra-MBLLimitedhasbeenawardedthe covetedstatusof ά/ƻƳǇŀƴȅtŀǊǘƴŜǊέby

the Market ResearchSociety(MRS,UK),which representsresearchersin more than

70 countries of the world. The CompanyPartner status is awarded to research

companieswith provenoutstandingcommitmentto quality. Asa CompanyPartnerof

the MRS,Somra-MBLLimitedhasaccessto latest know-how from the largest(survey

research)professionalbodyin the world.

Somra-MBL Limited, also as an accredited centre of the MRS, for professional

qualifications, impartstraining,andconductsadvancedcourseson Market andSocial

ResearchPracticeto and for in-housepersonnel,aswell asfor peopleworkingin the

businessandsocialsectors.

Thecompanyhasofficesin all the major divisionsof Bangladesh,coveringthe whole

of the country(both urbanandrural).

Theheadoffice isbasedin Dhaka,andisa fully equippedandownedby the company.

The office, with over 20,000 square feet area, houses a total of 60 full-time

researchers,field and DP officers, and administrative & support staff members,

supportedby state-of-the art IT and logisticaltechnologyfor high quality and timely

executionof more than onesurveyresearchproject at a time. State-of the art project

monitoring and reporting systemςcentrally as well as on spot High security and

safetymeasuresandequipment.

The field force comprisesa panel of well-experiencedpart-time field and data

processingpersonnel all over the country with members exceeding 700. The

company also boasts a panel of senior research consultants (subject matter

specialists)ςinternationalaswell aslocal.



SOMRA-MBLLimited,asa full-time surveyresearchcompany,conductsa wide range

of survey researchprojects, employingalmost all worldwide used techniquesand

methodologies. Till date,the companyhassuccessfullycarriedout around2500large,

mediumandsmallsizeprojects- employingtechniqueswhicharepurelyquantitative,

at the one extreme,and purely qualitative,at the other. For more information, visit

our website: www.somra.net

The company has served a vast array of local and multinational/international

commercial, non-commercial developmental organizations as well as UN

organizations.

Areasof expertise:

Consumergoodsandservicesςfoodsandbeverages

Consumergoodsandservicesςnon-food itemsanddurables

HouseholdIncomeandExpenditureStudies

RetailMarket Measurement

Telecommunications

PublicHealth,Nutrition, FamilyPlanning

Agriculture

Education

BankingandFinance

Macro-LevelSocio-EconomicStudies

MigrationIssues

Publicpolicyissues

Businessto Business

InformationTechnology(DatabaseManagement,SoftwareDevelopment)

EXPERIENCE

http://www.somra.net/
http://www.somra.net/
http://www.somra.net/
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KEY PERSONNELDr. NasirUddinKhan
ExecutiveChairman,Somra-MBL(ChiefResearcher)

Academic& ProfessionalQualifications:
Ph.D. (Economics),Universityof National& GlobalEconomy,Sofia,Bulgaria,1985

Membershipof ProfessionalBodies:
FullMember(with vocationaltitle MMRS)of TheMarket ResearchSociety(MRS,UK)
MemberandCountryRepresentative,ESOMAR-World Research(www.esomar.org)
Fellow & SeniorVice President,in chargeof Development,BangladeshMarketing &
SocialResearchSociety(www.bmsrs.org)

Summaryof researchknowledgeand/or experience:
Dr. Khanhasbeendoingmarketresearchsince1979(1979-84 aspart time international
pricing researcherat BulgarianTobaccoCompany); May 1985-September1988market
researcherat a Bangladesh-India joint venture company. He is the Founderand Chief
researcher of Somra-MBL since October 1988. His competencies range from
quantitative and qualitative techniques of survey research to all related statistical
theories. Hehasdesigned,supervised,written reportsandmadepresentationson over
1800 surveyresearchprojects. Beingan expert in designingdifferent probability and
non-probability samplingtechniques,and methods for minimizingsamplingand non-
samplingerrors in survey,he hasworked with renownedinternational researcherson
diversemarketingandsocialresearchprojects.

Dr. Khan is also the Marketing Director and ESPRI(International TechnologyAward
WinningSoftwarefor ResearchDataAnalysis)Trainerof InformationToolsLimited(New
Zealand)for SouthAsia(www.infotool.com).

Summaryof teaching/trainingexperience/subjectspecialism(s):
Hehastaught (aspart-time teachingassistant)undergraduatestudentsof Economicsat
the HigherInstitute of Economics,Sofia,Bulgaria,during 1979-1985. In the workshop
on AudienceResearch,jointly organizedby BBCWorld Service,Unicefand AsianMedia
Informationand CommunicationCentreheld in Singapore,he actedasthe Co-resource
personto. Furthermore,he is the Headof Somra-MBLProfessionalQualificationsand
annuallyconductsresearchlearningworkshopsfor multinationalclientsin Bangladesh.

Dr. Khanis alsothe author of a numberof international peerreadpublications



Md. Monjur Iqbal
Managing Director, Somra-MBL Limited (Deputy Chief Researcher,Chief Project

Coordinator)

Academic& ProfessionalQualifications:

MBA,Instituteof BusinessAdministration,Universityof Dhaka,1985

Membershipof ProfessionalBodies:

FullMember(with vocationaltitle MMRS)of TheMarket ResearchSociety(MRS,UK)

Member,ESOMAR-WorldResearch(www.esomar.org)

Fellow,BangladeshMarketing & SocialResearchSociety(BMSRS)

Summaryof researchknowledgeand/or experience:

Mr. Iqbal is the Co-FounderandDeputychief researcherof Somra-MBLlimited. He is

well-versedand experiencedin both quantitative and qualitative research. Having

managed,reported and presented(reports on) over 800 projects, he is extremely

experiencedin managinglargescalequantitative surveys(samplesizesfrom 10,000

to as large as 500,000) ςhouseholdsand/or retail outlets acrossthe country. His

prime competency is having a diverse knowledge of all geographicallocations/

stratifications of the country. With such a background. He is an expert in

implementingmethodsfor minimizingsamplingandnon-samplingerrorsin survey.

Mr. Iqbal is also the ManagingDirector and ESPRI(InternationalTechnologyAward

Winning Softwarefor ResearchData Analysis)Trainer of Information ToolsLimited

(NewZealand)for SouthAsia(www.infotool.com).

Other than beinga tutor of Somra-a.[Ωǎprogrammeά.ǳƛƭŘƛƴƎthe future of market

researchin .ŀƴƎƭŀŘŜǎƘέΣhe has regularly engagesin training researchbuyers in

Bangladesh. Forthe ESPRIusers(clients),he conductstrainingsessionsin Bangladesh,

Pakistan,Indiaandthe Middle-Eastat leasttwice a year.



SaifulQuadir
Data Processing(DP)Director, Somra-MBL Limited (Headof Data ProcessingWing,

Quantitativedataanalysis)

Academic& ProfessionalQualifications:

MBA,AsianUniversityof Bangladesh

M.Com, Universityof Dhaka

Membership of Professional Bodies: Please give name of body and level of

membership:

1. AmericanMarketingAssociation(AMA),Member

2. BangladeshSoftwareSociety,AssociateMember

3. MRA,AffiliateMember

4. FullMember,BangladeshMarketing& SocialResearchSociety(BMSRS)

Summaryof researchknowledgeand/or experience:

Mr. Quadirhasbeenworkingat Somra-MBLLimitedsince1994. Hebeganasa junior

programmer,and quicklymovedup the ranksto take chargeof the DPDepartment.

Heis well versedin different formsof dataentry, editing,andusingdifferent typesof

analysissoftware. Overthe time hehasbecomeanexpert in managinglargeamounts

of dataon a continuousbasis. Besidesthat he hasa goodunderstandingof all aspects

of surveyresearch,andhasfield experiencein addition.

Heisalsothe MicrosoftPartnerProgramTechnicalResourcePerson.

Summaryof teaching/trainingexperience/subjectspecialism(s):

Mr. Quadir is a tutor of Somra-a.[Ωǎprogrammeά.ǳƛƭŘƛƴƎthe future of market

researchin .ŀƴƎƭŀŘŜǎƘέΣand he conductsregularin-housetraining (dataprocessing)

of part-time andfull-time staff.



NazmunNaharKhan
Director (shareholder),Somra-MBL Limited (Qualitative Researcher& Quantitative

ResearchSeniorQualityController)

Academic& ProfessionalQualifications:

MSS(PoliticalScience),Universityof Dhaka

Academic& ProfessionalQualifications:

MSS(PoliticalScience),Universityof Dhaka

Summaryof researchknowledgeand/or experience:

Mrs. Khanhasworkedwith different surveyresearchagenciesduring1983-1988in the

capacityof data collector,quality controller andqualitativeresearcher. Since1988she

has worked for Somra-MBL Limited primarily for developing experienced data

collectorsand quality controllers. Moreover, after conductingseveralstudies in the

field of motherandchildhealthandfamilyplanning,sheisa specialistin that area.

FarhatFatima
Director(shareholder),Somra-MBLLimited (QualitativeResearcher)

Academic& ProfessionalQualifications:

CommerceGraduate

AssociateMember of the Market ResearchSociety,with vocationaltitle AMRS

Summaryof researchknowledgeand/or experience:

Mrs. Fatimaparticipatedin the trainingon Market Research,conductedby Bangladesh

Chamberof Commerce& Industry. Since1988, shehasbeen working as: SeniorFGD

Moderator and In-Depth Interviewer. Her prime area of focus is FGD transcript

άǎŎŀƴƴƛƴƎέΣtranslation and reporting. She has conducted a number of qualitative

studiesfor UNorganizationsandrelatedNGOs.



AbdullahAl Mamun
GeneralManager,Research,Somra-MBLLimited(TeamLeader,Mid-levelQuantitative

& QualitativeResearchers)

Academic& ProfessionalQualifications:

MBA,EastWestUniversity,Dhaka,2001

Summaryof researchknowledgeand/or experience:

Mr. Mamun has been working at Somra-MBL Limited since 2006. He began as a

SeniorResearchExecutive,passedall in-housetraining programme, and moved up

the ranksto take chargeof the ResearchProjectTeams. Hemanagesboth household

surveys,retail surveysandbusinessto businesssurveys,havinga goodunderstanding

of socialaspectsof surveyresearch.

Holder of UKLevel-5 certificate inάaw{AdvancedCertificatein Market and Social

ResearchtǊŀŎǘƛŎŜέ.

As per the UK Qualifications and Curriculum Authority 

(http://www.qca.org.uk/qca_7134.aspx) Level 5 signifies: 

ά/ƻƳǇŜǘŜƴŎŜwhich involves the application of skills and a significant range of

fundamentalprinciplesacrossa wideandoften unpredictablevarietyof contexts. Very

substantialpersonalautonomy and often significant responsibilityfor the work of

othersand for the allocationof substantialresourcesfeaturestrongly,asdo personal

accountabilities for analysis and diagnosis, design, planning, execution and

ŜǾŀƭǳŀǘƛƻƴέ.

Member,ESOMAR-World Research(www.esomar.org)

Full Member, Bangladesh Marketing & Social Research Society (BMSRS) 



BazlurRahman
GeneralManager(FieldWing),Somra-MBLLimited (Headof the Country-Wide Field

Force)

Academic& ProfessionalQualifications:

MSS(Economics)

Summaryof industrial/commercialknowledgeand/or experience(if applicable):

Mr. Rahmanhas been involved in survey researchcontinuouslysince 1983, with

personalexperienceof collectingdata from different levelsof the populationaswell

as organizations. With over 28 years of work experiencehe has a very broad

knowledgeof the socio-geographicalscenarioof Bangladesh.

Hehasbeenworkingat Somra-MBLLimitedsince1995. Joiningasa datacollector,he

moved on to be a data collection team leader, trainer of data collectors,quality

controller,field manager,andfinally to the postof generalmanager.

Heis verywell experiencedin field force training,questionnairepre-testing,sampling

plan implementation. With experienceof both quantitativeand qualitativeresearch,

he is very capablein managinga number of projects simultaneouslyςall over the

country.

Mr. Rahmanhas been involved in total quality management,at field level of all

projectsof Somra-MBLLimitedprojectssincethe year 2000. Hispassionfor quality

control and variousprocessreengineeringmakeshim an ideal team leader for large

scaleprojects.



ShahryarN. Khan
Researcher,Somra-MBL Limited (Innovations in ResearchDesigning,Briefing of

RelevantPersonnel,Analysisandreportingof Quantitative& Qualitativestudies)

Academic& ProfessionalQualifications:

Masters(DevelopmentStudies),final semester,IndependentUniversity,Bangladesh

BA(Hons) BusinessStudies(Universityof Wales)

Summaryof researchknowledgeand/or experience:

Mr. Khanhas been working at Somra-MBL Limited sinceMarch 2009, after having

completedhis internshiphere. Hecontributeswith innovativeandenergeticinputsto

household, retail and businessto businessstudies. With an almost completed

Mastersdegreein a relatedsubject,he hasa goodunderstandingof socialaspectsof

surveyresearch.

He also engagesin άǘŜŀƳ-ƭŜŀǊƴƛƴƎέwhile experimentinglatest researchtechniques

alongwith the groupof youngin-houseresearchers. With a veryenthusiasticnature,

he actively participates in various professional seminars on market and social

research,both at homeandabroad.

Holder of UKLevel-5 certificate inάaw{AdvancedCertificatein Market and Social

ResearchtǊŀŎǘƛŎŜέ.

AssociateMember of the Market ResearchSociety,by invitation, with vocational

title AMRS

άYoungProfessionalaŜƳōŜǊέΣESOMAR-World Research(www.esomar.org)

AssociateMember,BangladeshMarketing& SocialResearchSociety(BMSRS)



AkhtarAhadKhan
FullTimeResearchConsultant(FullTimeConsultant,IT infrastructureof Somra-MBL

LimitedandChiefScientificOfficerandSoftwareArchitectof Intellizer, a subsidiaryof

Somra-MBLLimited)

Academic& ProfessionalQualifications:

M.Sc. (AppliedPhysics& Electronics)

Summaryof researchknowledgeand/or experience:

Mr. A. A. Khanhas worked as SeniorScientificOfficer (ElectronicsDepartment)of

BangladeshAtomicEnergyCommissionfrom 1980-1990; andeversince1990he has

beenwith Somra-MBLLimited. Initially he joined asa part-time softwaredeveloper,

but now he is a full time consultantof Somra-MBLLimited. He hasparticipatedin a

numberof ICTconferencesabroadastechnicalresourceperson. Heis the architectof

Somra-MBL [ƛƳƛǘŜŘΩǎhardware and software infrastructure, having developed a

numberof PCand PPCsoftware- which havewon acclaimat home and abroadand

alsorecognitionfrom MicrosoftCorporation.

Dr. SaifulIslam
Full Time ResearchConsultant(PublicHealth Sector),and physicianat Somra-MBL

Limited (Quantitativeand QualitativeResearchConsultingrelated to PublicHealth,

Interviewingof publichealthbeneficiariesaswell asdeliverypersons.)

MBBS,MedicalAcademy,Sofia,Bulgaria,1983

DTM&H,London,1985

Summaryof researchknowledgeand/or experience:

Dr. Islamhasworkedasfield physicianat the IranianOilCompanyduringthe Iran-Iraq

war. Since1999hasbeena private practitioner and attachedto Somra-MBLLimited

as public health consultant. He has worked on numerous relevant projects

commissionedbydevelopmentalandUNorganizations.

Note: More detailson the abovekeypersonnelaswell asall other full time and over
700 part time long experiencedstaff of SOMRA-MBL Limited are providedonly on
requestfrom clients/sponsors.



We havepanelsof consultantsςvery senioracademicians,researchersand experts
from the following fields:

Agriculture;

Education;

ICT;

MacroEconomics;

MassCommunication;

Pharmaceuticals;

PolicyandGovernance;

PublicHealth.

Theconsultantsare engagedcontractually,asand when required. Wheneverone or
more consultantsare required(after a project hasbeenwon by Somra-MBLLimited),
contractsaresignedwith them, andwritten consentto work for a givenproject,with
detailsof input andother termsandconditions,are taken,a copyof whichis givento
client(s)for record.

As far as our clients are concerned,irrespectiveof Regularor Ad-hoc, we firmly
believethat: άhƴŎŜa Client, Forevera ǇŀǊǘƴŜǊέΣand therefore are alwaysavailable
duringandafter a projectςwith valueadditionandclientsatisfactionin mind.

OurQuality Policy

To Achieveand Maintain GlobalStandardsof Quality in Marketing & SocialSurvey
Research. We strictly adhereto all sectionsandclausesof the MRSand ICC/ESOMAR
Codesof Conduct

OTHER  INFO



FACILITIES

Our 20,000 square feet
Headquarterboasts state-of-the-
art intranet facilities with ERP
solutions. It accommodatesover
60 full-time and 200 part time
Somrapersonnelin Dhaka.

The entire facility shares high-
speeddata connectivitynot only
to speedup work processes,but
also to help clients stay
connected to our άŎƭƻǳŘέ
computingoptions



Regular brain storming sessions
with senior researchers help
sharing knowledge, enhancing
creativityandstayingmotivated.

Centralisedfield briefing ensures
strict adherenceto quality, helps
eliminate miscommunicationsin
the process.

Full time quality control officers
guideentry personnelthroughout
their work. Plus,customiseddata
entry platformshelp serveclients
the way they wish to receive
data.



Audio-Visual recordingsfacilitate
proper interpretation of
responsesduring FocusedGroup
Discussions, and also remote
monitoring / moderatingwithout
creatinga Hawthorneeffect.

Support staff at the Accounts
Department ensure proper
trackingand storageof necessary
documents.

Cooperativepost codinganddata
checks enhance the quality of
outputs,maintainingan energetic
work environment.


